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Number of sections

Faculty of Economics and Business
Undergraduate Course Characteristics
Sections by Departments
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Average Class Size
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Undergraduate course characteristics
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Number of enrollment
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Retention Rate
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Freshman Retention

120%

100%

80%
60%
40%
20%

0%
Marketing FIN-BANK ACCT
Academic Program

B Cohort 2012 mCohort 2013 m Cohort 2014  m Cohort 2015



Faculty of Economics and Business
Total graduates by Program per Academic Year
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Faculty of Economics and Business
Graduation rate by Cohort
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